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The Y4 Public Affairs Elective aims to provide you with a solid
foundation both, when it comes to content relating to European
Level 3 (final WherePublic Affairs in a wider sense and academic and professional skills.
Programme learning project phase) assessBut?objective of this module is to provide students with insights into

Competences outcomes the polity and politics of the Eyropean Union. Would you Iik(.e to
Junior professionals: understand European dimensions of governance? Do you wish to
Programme learning become a policymaker, tackling transnational problems and
outcomes implementing transnational solutions? Or would you like to find new
Junior professionals: ways as a public affairs professional or lobbyist to get your issues on
Analyse the agenda and influence policymakers? If you have the interest and
relevant the motivation, this elective provides a solid foundation with regard
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and in writing in a
correct, target group-
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Are able to think out of
the box, experiment
and Public Affairs

and dfare to create or co-create
experiment. novel solutions.
Included in programme(s) School(s)
Communication School of Communication, Media & IT

International Communication

your talent. the world.
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