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LOL2: Creating Shared Value Based on the commercial and/or

social direction of an organisation, the Marketing Management

student develops well-founded solutions that create sustainable

value for customers, the organisation, and society.

Level 1: The beginning Marketing Management professional

contributes to value creation for customers, the organisation, and

society by identifying simple innovation opportunities. The student

understands basic principles of value creation and translates these

into concrete, reasoned ideas for an organisation.

LOL3: Developing Business Solutions The Marketing

Management professional responds to market and societal

developments by designing innovative, future-oriented, and

profitable concepts that contribute to the continuity and/or growth of

an organisation.

Level 1: The beginning Marketing Management professional

develops a basic new or innovative concept, such as a product,

service, or revenue model, for a single organisation. This is done in

collaboration with others and based on a clearly defined and simple

issue. The student applies relevant theory, creative techniques, and

guided innovation processes. The relevance and feasibility of the

concept are supported with collected insights, simple financial

calculations, and a basic implementation plan. The student presents

the concept clearly and in a target-group-oriented manner to one or

more stakeholders.

LOL5: Conducting Research The Marketing Management

professional formulates research questions and conducts research

and analyses in a well-substantiated and transparent manner to

generate new and valuable insights, ideas, and opportunities.

Level 1: The beginning Marketing Management professional

formulates simple research questions and shows curiosity by actively

seeking information. The student applies basic research methods

and designs simple research instruments. Relevant data are

collected, analysed at a basic level, and clearly reported, so the

results can support the development of ideas and opportunities.

LOL7: Taking Ownership of Professional Development The

Marketing Management professional reflects on their strengths,

motivations, attitudes, interests, and ambitions, and actively works

on their ongoing professional and personal development.

Level 1: The beginning Marketing Management professional reflects

on their learning process and initial professional development within

the commercial field. The student explores different professional

roles, tasks, and skills, and identifies personal interests and talents.

The student is open to feedback and new experiences, reflects on

strengths and areas for improvement, and formulates initial ideas

about future ambitions and next learning steps.

 

Content

Content

In this course, you will develop a validated product or service based

on an identified need or problem. You will also assess its economic

viability. The course introduces you to the core principles of design

thinking and provides insight into the financial aspects of a business

plan.

Key topics include all stages of the design thinking process

(empathy, definition, ideation, prototyping, testing, and

implementation), as well as essential financial concepts such as

break-even analysis, operating leverage, cost price calculation, and

budget variance.

Throughout the course, you will be supported by learning activities

that help you apply the theory in practice. Generative artificial

intelligence (AI) tools are used to support learning and skill

development. By the end of the course, you will understand how the

design thinking process and financial analysis support effective

business plan decision-making.

Literature/study materials

See Brightspace or intranet.
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Entrepreneurship, Communication & Marketing
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