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Main learning outcome

 

Interprets the business model from a marketing perspective.

The student:

explains and gives examples of and accompanying a marketing

strategy

explains and gives examples of the internal and external

environment of an organisation

derives a strategy from the environmental analysis

gives examples of the segmentation and positioning strategy of

an organisation, including personas

understands, explains and gives examples of the marketing mix

(services, online)

explains the theory of a Business Model Canvas

Inhoud

The Marketing seminars provide the theoretical background to the

Business Model Canvas. In the seminars, the topics include an

explanation of the model, personas and the marketing mix (the

concept).

The seminars support the project and help prepare for the exam

(open questions).
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Facility Management, major International Facility Management

International Facility Management exchange programme
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Instituut voor Future Environments

De ECTS onderwijscatalogus van de Hanzehogeschool Groningen wordt met de grootst mogelijke zorg samengesteld. Het is echter mogelijk dat de inhoud van de

catalogus -en de daarin vervatte informatie- verouderd, incompleet of onjuist is. Aan de inhoud van de catalogus kunnen dan ook geen rechten worden ontleend.
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