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- Based on theoretical building blocks, the student analyses and The Event Marketing component focuses on drafting and developing
designs a marketing &amp; sales plan for an event concept of his sub-tasks for the purpose of the self-designed event.
own, yet to be developed. - Elaborating personas + target group analysis
- Designing poster for marketing purposes + presenting poster
- The student makes and presents a marketing & sales plan market
- Elaborating marketing & sales plan
For the sales plan, the student makes: - Promotional film
- an internal and external analysis of the event concept to be - Negotiating
developed;

- a target group analysis based on various Personas;
- SMART formulated objectives;
- an activity plan with financial consequences.
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De ECTS onderwijscatalogus van de Hanzehogeschool Groningen wordt met de grootst mogelijke zorg samengesteld. Het is echter mogelijk dat de inhoud van de
catalogus -en de daarin vervatte informatie- verouderd, incompleet of onjuist is. Aan de inhoud van de catalogus kunnen dan ook geen rechten worden ontleend.
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